
Stashie’s old platform was difficult to navigate, not mobile-friendly, and lacked 
efficient tools for managing products, orders, and promotions, resulting in a poor 
user experience and a time-consuming backend workflow.

Amperor redesigned and developed the entire platform, creating a faster, cleaner 
shopping experience with improved product discovery and a mobile-first UI. On 
the backend, we built a powerful admin panel with advanced promotion rules and 
batch code generation, making daily operations simpler and more efficient.
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Problem

Solution

Company Industry Services Year

Stashie Cannabis and Hashables UI/UX 2024

Designed by

Stashie is a modern wholesale ordering platform designed 
for seamless buyer–seller interactions. It offers fast product 
browsing, streamlined purchasing, and an optimized mobile 
experience, helping brands and retailers connect 
effortlessly and place orders with confidence.Wholesale Cannabis Website

About the Business

01

Stashie

25
Units

25

indica 0.5 G TAC: 83.00%

Purple jelly

$15.00
Case Size: 25 ($375.00)

Per Unit

Mind Map
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Mind Map

Style Guide
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Style guide

/Iconography

ITC Avant Garde

Gothic Std Helvetica

Stashie on 
black

/ Medium / Regular

#000000

Where design speaks 
before words do.

Product take the stage.

headings Body

#595959

#EEEEEE

#FFEB3B

#333333

Wireframes
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Wireframes

Precision plan
ning for 

every click
.

Wireframes
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Wireframes

The frame behind every 
smooth swipe

Product Card
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Product Cards
Designed for wholesale clarity

Stashie’s product cards were rethought for B2B needs: rather than the 
usual image + price, each card must read like a compact product spec. 
To do that we used small capsule chips for metadata (brand, strain, 
weight, TAC%) tucked above and below the title, placed the product 
image centrally for quick visual recognition, and added a wholesale-
friendly “+” add-to-cart control that increments a prefixed bulk quantity 
and shows the unit price. The result is a scannable card that surfaces 
all buying-critical info at a glance and speeds large orders.


Key features

Capsule chips for metadata 
(Brand · Strain · Weight · TAC%) 
for instant scanning

Why it’s different Standard product cards focus on photography 
and price. Stashie’s cards treat each listing as a mini spec-sheet—

designed to reduce questions, lower friction for high-volume 
orders, and give buyers the exact data they need to choose and 

purchase faster.

Product image placed under the 
title and between info blocks to 
prioritize recognition


Wholesale “+” CTA with preset 
increment and visible per-unit 
amount for fast bulk adds

TAC shown as a clear badge 
(numeric + visual cue) so 
potency is obvious at a glance

Mobile-first sizing and large 
tap targets for quick ordering 
on phones/tablets


Accessible labels and clear 
hierarchy so data remains readable 
without visual overload

Live Resin Vape Carts

indica 0.5 G TAC: 83.00%

Sticky Fish

Purple jelly

$15.00
Case Size: 25 ($375.00)

Per Unit

Design Process
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Design Process

UX Research

User Audience

User Stories

Moodboard

Ideation

User flows

job & user stories

Wireframe

functional prototype

ui design

Visual concept

Design system

component library

Animation

interactive prototype

testing

Usability testing

remote testing

final corrections

implement changes

feedback info

Homepage
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Homepage

Light & Dark mode
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Light & Dark mode

Light for clarity, Dark for focus
Stashie adapts to every buyer.

Products Page
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Products Page

Product Detail Page
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Product Detail Page

The final design is mobile-optimized 
for a smooth shopping experience.

The final design 
offers an intuitive,

Visually engaging 

shopping experien
ce.

Thanks for Watching


